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Jamestown Area Chamber of Commerce

78th ANNUAL

AWARDS BANQUET

THURSDAY ~ JANUARY 22 ~ 2009
@ Shady’s inside the Gladstone Inn
5:30pm social / 6:00pm Dinner & Awards

2008 Winners Included:
@

7

Business of the Year Outstanding Citizen Above and Beyond

CARGILL MALT of the Year MICHELE KRAMLICH
DON REDMANN
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Leading the Jamestown area
toward greater business
vitality, promoting growth
and economic prosperity.

CHAMBER

Jamestown
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Nominations are now being
accepted for the 2009 awards
Log on to
www.jamestownchamber.com
or stop in to 120 2nd St SE for
the nomination forms.
Nomination Deadline:

Friday, December 5th, 2008

Banquet tickets as well as
Corporate, Award and Table
Design Sponsorship
Opportunities are available.
Contact Tara at 252-4830, email
tara@jamestownchamber.com the
sponsorship form or call 252-
4830 for more information.
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Chamber Palicy
The Jamestown Chamber receives
numerous phone calls, letters and
e-mails each day requesting
information about Jamestown

businesses, services and products. We
are proud to refer you as a member in
response to these requests.

—— Chamber Chatter——

Why the Financial Rescue Package
Matters to Your Business

Tom Donohue, President and CEO, U.S. Chamber of Commerce

No one piece of legislation can fix all of the shocks roiling global financial
markets, but without Congress' approval of the $700 billion financial rescue package
and subsequent action taken by the Treasury, the restoration of confidence and credit
in the United States would be delayed even longer. | encourage you to thank your
senators and representatives who voted in favor of this important legislation.

In the public debate, the rescue package was framed as a "bailout" for Wall
Street. Fortunately, for the sake of our financial future, the members of Congress who
voted for the bill saw it for what it really is—a lifeline to capital-starved small
businesses and consumers on Main Street and a necessary stimulant for our
struggling economy.

The rescue package, once it is implemented, will get credit flowing again so that
Main Street businesses can continue or expand production, hire more workers, and
purchase more inventory.

Families and consumers should also benefit from the rescue package. The credit
crunch has made loans for everything from cars and houses to furnishings and college
tuition much harder to come by. Without such investment and consumption, jobs are
lost, our standard of living declines, and our economic future is imperiled. This
package will help spur consumption, which accounts for two-thirds of the U.S.
economy.

The long tentacles of this financial crisis are painfully evident. Employers cut
195,000 jobs in September, the ninth consecutive month of payroll shrinkage, as
anxious consumers—faced with dwindling retirement accounts, declining home values,
and fears of job loss—scaled back. Factory orders plunged 4% during August,
dropping even more than expected in another sign of economic weakness.

The economic meltdown illustrates the inextricable link between Wall Street and
Main Street. The funds that flow through Wall Street drive the activity on Main Street
that creates jobs and generates income. When a fundamental piece of our integrated
system ruptures, it is a problem for everyone.

The rescue package passed by Congress will help fix that problem by allowing
the federal Treasury to spend up to $700 billion to either purchase equity stakes in
banks or buy their illiquid assets at discount rates. With this infusion of capital, financial
institutions will once again be able to extend loans to businesses and individuals to
invest, consume, create new jobs, and get our economy moving again. Eventually,
Treasury will sell their shares and discounted assets, perhaps at higher prices than
what they paid, which could conceivably make money for taxpayers.

Americans have every right to be mad at businesspeople that drove firms into the
ground and walked away with millions, the lenders who gave mortgages to people who
couldn't afford them, and the people who took mortgages they knew they couldn’t
afford. We must deal with the underlying root causes of this behavior in the months
ahead.

But the financial rescue package is a necessary first step to financial healing,
which is why the U.S. Chamber of Commerce pulled out all the stops to ensure its
passage. No one expects this plan to work overnight. Much work remains to be done
by government officials here in the United States and in nations abroad. But before too
long we will see credit and confidence coming back to Main Street
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Retaining Top Talent
Big Results, Little Money

Lori Grimmig ~ Recruiter ~U.S. Chamber of Commerce

Airline Ticket

_ Giveaway

Retaining highly productive
employees is simpler than you think.
You can fulfill employees' desire for
recognition and appreciation without
doling out large bonuses or cash
rewards. Often, it's the little things
that mean the most. Below are some
cost-effective retention strategies
that pay big returns and won't break
the bank.

Work/Life Balance. When work
begins to put a significant strain on
one's personal obligations, no
amount of money will retain that
Occasional extended

employee.
lunches, telecommuting, flexible
schedules, and staggering

start/leave times will likely be repaid
with loyalty.

Feedback: Managers typically wait
for the annual performance review to
give their employees feedback. More
frequent communication will help
keep performance high and
reinforce positive behavior. Stopping
by and letting employees know how
they are doing can do wonders for
morale.

Training: Training keeps employees
engaged and motivated because the
organization is taking an interest in
their continued learning. Provide
training for employees, including
cross-training where employees
learn how to perform the jobs of
others in your organization.

Celebrations: Recognize employees
on their birthdays and work
anniversaries by giving them a card

or gift certificate or by taking them to
lunch. Saying thank-you or sending
an e-mail to recognize a job well
done is also a motivator.

Peer and recognition programs:
Create a mentor system by pairing a
new hire with a peer or "buddy," or
start a recognition program so that
employees can acknowledge their
peers. Both programs cost nothing,
require minimum effort to establish,
and produce positive results.

Internal positions: Allow a lateral
move or promotion into another
division or location in your company.
This way, employees continue to add
value with their institutional
knowledge while enhancing their
skill sets. Opportunities should be
offered to employees before
positions are advertised outside of

the organization.

Fun in the workplace: Work days can
be long and hard. Therefore, it is
important to create a fun
environment. Employer-sponsored
volunteer activities, team breakfasts,
lunches, ice-cream socials, and
company picnics are just a few ways
to put smiles on employees' faces.
Human capital is your company's
most important asset. To the extent
that you can implement these and
other ideas, you are steps closer to
winning the battle for retaining top
talent.

Copyright © 2005-2008 U.S. Chamber of
Commerce 1615 H St NW Washington D(]

20062-2000 All Rights Reserved

WHAT’S NEW WITH YOU?

You can help keep us up-to-date on your business happenings.
Just email any changes you’d like us to know about to
tara@jamestownchamber.com

personnel additions / special achievements /
management/ownership changes, etc.
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Here is your chance to fly anywhere you
want to go on us! We want to hear your
comments, concerns, and ideas for the
Jamestown Regional Airport. Just write on a
post card what your comments, concerns, or
ideas are and let us know! You can drop
your post card off at the airport terminal or
send it to the following address:

Jamestown Regional Airport
PO BOX 1560
Jamestown ND, 58401

There is no age limit! As long as you can
sign your name you can win! Be sure to
include your names, phone number, and a
good address. Drawing will be held
December 1, 2008 so don't wait!

Airport Board members, employees, and
their families, are not eligible to win.
Voucher is for airline ticket use only.
Voucher is not eligible for a cash refund of
any kind. Voucher may be used in
conjunction with another ticket, or combined
with cash to be used for a ticket of a higher
price. Flight must originate and return to
Jamestown. Once won, voucher may be
redeemed at Globe Travel or Jamestown
International Travel in Jamestown, ND.

The Chamber answers requests for
information on Jamestown by mailing &
distributing relocation packets, phone
books, maps and any other requested form
of information. Last month’s requests

came from all over the world:

Saratoga, California
Quebec, Canada
Peoria, lllinois
Houlton, Maine
Grand Ledge, Michigan
Osakis, Minnesota
Medina, ND
Phoenixville, Pennsylvania
Madison, Wisconsin

Your support of the Chamber helps fund
these mailings and continues to help
encourage the expansion and promotion of
Jamestown! THANK YOU!



MEMBER SPOTLICGHT:

Please add these names to your Chambe
Membership Directory and consider them
for your personal & professional needs.

HERITAGE CENTRE
Tim Burchill

Polar King
Gag Gift Shop
621 13th St NE

Deb Stroh., Owner

501 19th St NE
Jamestown, ND 58401
701-251-2643
Healthcare

Stvive Fov

TAKE OWNERSHIP
IN YOUR COMMUNITY!

www.buy jamestown.com

The following members have made a con

mitment to continue their support of the

business community by renewing their men
bership.

Aaron’s Sales & Lease
Attitudes 4 U

Buffalo City Diesel
Country Gardens Floral

WHAT WOULD YOU LIKE OTHER MEMBERS TO KNOW ABOUT YOU ?

We really enjoy what we do. Running the restaurant and the gift shop is a lot
of work but we really try to run a fun, friendly and family oriented business. We
are proud that we are now serving the 4th generation of some of our
customers. Also the Gag Gift Shop hosts many gag & specialty gift items
including over the hill, bachelor/bachelorette, retirement, Red Hat Society, golf,
parade decorations and more. The gift shop is located just behind the
restaurant and is open Monday-Saturday, 11:00am-5:30pm.

WHY DID YOU BECOME A CHAMBER MEMBER AND WHAT DO YOU
HOPE TO GAIN FROM YOUR MEMBERSHIP?

We are grateful for the Chamber and for the group of people there who work so
hard to help benefit the community. Our business recently benefitted from the
lovely ladies at the Chamber as they referred some individuals from Valley City
to our gag gift shop. We met some very nice folks and they promised to be
back to Jamestown instead of traveling all the way to Fargo.

HOW LONG HAVE YOU BEEN OPERATING IN THE JAMESTOWN A REA?

| started making ice cream cones when | was 10 years old (there were no child
abor laws back then). We opened the first Polar King in 1964. | worked for my
“parents at the Blue Jay Inn from 1971-1979 and then opened the present Polar
'King in 1984.

IS THERE ANYTHING ELSE YOU’'D LIKE US TO KNOW ABOUT YOU AND
YOUR BUSINESS?

If you come up in the evening or on a Sunday when our Gag Gift Shop is
closed, please come inside Polar King and we’ll try to send someone out with
you. Sometimes a good prank just can't wait!

Countryside RV

Dakota Brands
DuraTech Industries
Hillerud Construction
Jamestown Rotary Club
Mainstreet Downtown Association
Nill Construction
Peavey Company
Press Room
Scherbenske & Son
Shady’s

Titan Machinery

Valley Sales Company

Jyp Deignes,,

You can help raise funds for digital
laparoscopic equipment for Jamestown
Hospital. This equipment is for early cancer detection in
surgical procedures. Patients must go out of town for
this type of surgery. Help us bring it to our hospital.

Saturday, November 15th
5:00pm - 9:00pm
Hair cuts $15.00

All money goes to charity!

(regular price: $20 ~ that’s a $5.00 savings to you)
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SHEDDING SOME LIGHT ON CHOLESTEROL
Nick Schmidt DC ~ Schmidt Chiropractic

) CORNER
~

Many of us have heard the terms:
HDL, LDL, triglycerides, etc. Maybe we
even have lab results with our
respective numbers, but what does it all
mean in relation to heart disease?
What are target numbers to shoot for?
What can be done to change our
numbers? Why talk about cholesterol in
relation to heart disease? Hopefully we
can shed some light on these
questions.

1) Why talk about cholesterol in
relation to heart disease? The first
reason to talk about this topic is
because of its high incidence and
prevalence rate. In recent years
atherosclerotic disease has become the
#1 killer of men and women in the US.
Secondly, this disease is highly related
to lifestyle and diet choices. Lastly, the
risk that we put ourselves at for this
disease can be easily modified!

2) What are target numbers to shoot

for? When it comes to LDL cholesterol
and triglycerides, we want low
numbers. These two lipids contribute to
plague building up in our arteries and
therefore increase our risk of
developing heart disease. LDL
cholesterol of < 130 is acceptable but <
100 is ideal. When it comes to
triglycerides < 150 is acceptable but <

100 is ideal. HDL cholesterol on the
other hand is more beneficial the higher
it is. It helps reduce the size of plaque in
the arteries. HDL numbers to shoot for
are > 40 for men and > 45 for women.
> 60 however, would be ideal.

3) What can be done to change these
numbers? The first recommendation of
the American Heart Association is to
change our dietary intake of fats. It is
now known that Saturated fats and
Trans fats are strong predictors of LDL
cholesterol. What are some of the
biggest culprits in our diets containing
saturated fats? The first is Dairy fats,
specifically ice cream and cheese. The
second is red meat fats, specifically beef
and pork. What should be done in our
diet with these two? In regards to dairy
fat we need to decrease the frequency
of eating it and use moderation when we
do. In regards to red meats, buying
leaner versions is a great strategy. The
biggest culprits containing trans fats in
our diet are deep fried foods. French
fries, deep fried chicken and doughnuts
are some of the most frequently eaten
foods containing large amounts of trans
fats. Highly processed cookies and
crackers are also bad. Avoidance of
these is the best option. Looking for
“hydrogenated oil” on the food label is
the best indicator that your food contains
trans fat.

The second recommendation of
the AHA is to add soluble fibers to a
modified fat diet. The addition of 10-25g
per day of soluble fiber can decrease
LDL cholesterol 10% or more. Soluble
fiber should be added slowly to the diet
over a couple weeks time. Some great
sources of soluble fiber include oats,
barley, fruits and vegetables. Oatmeal
and whole grain cereals are also great
choices. Most food Ilabels contain
listings of the amount of soluble fiber per
serving.

When it comes to raising your
HDL (good cholesterol) there are fewer
options. Aerobic exercise has been
shown to raise HDL modestly (5% or

less). The most intriguing strategy
seems to come from red wine
consumption. The current

recommendation is 1-2 servings (6 oz.
serving) per day for women and 2-3 per
day for men with food. Red wine seems
to have a cardioprotective component
that other alcohols or grape juice does
not have. Red wine can beneficially and
safely increase your HDL.

There are numerous other safe
and effective nutritional strategies/
supplements that can also have a
beneficial effect on cholesterol (without
the side effects of prescriptions
medications), but these are a few basics
to get you started down the right path.

Buffalo Cit

Seeks Board of Director Nominations

The Buffalo City Tourism Foundation Nominati
Committee is seeking individuals with an intereg
serving on their 15 member Board of Directs
The purpose of the Tourism Foundation is
promote and coordinate tourism activities

attraction sites in the Jamestown

County area.

Terms of office are three years with a six year {
Board position(s) will open in March 200
If you have an interest in tourism and a willing
to volunteer, please contact Donna Zimmer
President (320-6291) or Nina Sneider, Exec
Director (251-9145) before November"™2®r morel

limit.

details.

Tourism Foundation

WARNING!

and Stutd

Stuff At Polar King

Gag Gift Shop!

Bachelor-Bachelorette
Retirement-Golf

Over The Hill- Red Hat Items

Parade Decorations

621 13th St NE
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RETAIL/PROMOTIONS

| To strengthen, promote and encourage expansion
of the retail and service sectors in the Jamestown
area. Meets every other Wednesday, TFN,
8:30am at the Chamber office

St+vive Fov

Jim Nowatski
Officeland

= e "2~ n Main Street
CHAMBER 221 Towngown
=il® Association

Buffal()ﬂ k

Hopefully by now you've all been introduced to Strive For 5, a
marketing campaign aimed at raising awareness of the
importance of local spending. The campaign’s gears have
shifted and the Retail/Promotions committee is asking for
your help in keeping the message at the top of consumers’
minds. Here are some simple and cost effective ways you
and your business can help:

e Become a Partner: Even a $50 donation can help
continue marketing this important message to the masses.
e Postthe Logo: By posting the Strive For 5 logo on your

till, window or anywhere your customers can see it, you're
helping promote this important message! If you don’t have the
logo, email tara@jamestownchamber.com for your copy.

e Tell Your Customers: Several local businesses have
supported this campaign through their in-house promotions.
You can use the logo and/or campaign tagline on your billing
statements, monthly mailers, print & radio advertising and
more. Here are some examples:

1. Aaron’s Sales & Lease : Utilizes the Strive For 5 logo
on their billing envelopes and their new customer invitations

2. Officeland : Utilizes the logo and campaign ads in
their monthly ad flier included in their billing statements

3. Riddles Jewelry : Tags their radio advertising with “A
supporter of the Strive for 5 Campaign”

4. A & B Business : Added the Strive For 5 logo to the
bottom of their monthly billboards

e Strive For 5 : By striving to spend an extra 5% of your out
of town spending, you're already a major supporter of the
campaign!

For more info on the Strive For 5 Campaign and to
see a list of Campaign Partners log on to
www.buyjamestown.com or call Tara at

701-252-4830 or Scot at 701-252-6264.
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BRIEFS

Opposition to
Measures One & Two

The Jamestown Area Chamber of Commerce and
the Chamber’s Local/Regional Issues Committee
oppose Measure One. The following summarizes
the points considered when formulating this

position:

e Measure One amends the North Dakota
Constitution. Utilizing a measure to amend
the state’s constitution is not necessary to
force a trust fund. With authority comes
responsibility and elected officials should
continue to show restraint on expenditures of
the state’s funds.

e Due to the current economic condition of our
country, this measure would unfairly tie the
hands of our legislators.

e Measure One would affect statewide efforts
to reduce property taxes.

The Jamestown Area Chamber of Commerce and
the Chamber’s Local/Regional Issues Committee
also oppose Initiated Measure Two. The
following summarizes the points considered

when formulating this position:

e Measure Two focuses on the wrong
tax. The passing of Measure Two would
make statewide efforts to reduce property
taxes impossible.

e Responsible growth of government is
necessary. Measure Two would have a
significant negative impact on the state’s
general fund, including impact to education,
transportation, and other important services.

The Jamestown Chamber of Commerce Board
of Directors and Local/Regional Issues
Committee urge voters to carefully study the
measures and make informed decisions. A yes
vote for both Measure One and Two will be
devastating to the state’s budget; Measure One
will permanently lock funds away while Measure
Two will significantly reduce the state’s already
modest revenue from income tax.




The Ambassadors helped celebrate the completion of
the new Foss Center on the campus of Jamestown
College. The latest addition for the college includes
state of the art classrooms and training centers, a fitness
center as well as the Lindberg Lounge.

— \“ ,‘ - ”’_ .." 8 d

The sun was shining inside and outside during a recent
trip to Reuben Liechty Realtors. Owner Candace
Dempsey and company agents were on hand to host a
fun and informative visit. Stop by their offices at 1209
5th Ave SE for your personal visit today.

The Ambassadors recently helped celebrate the opening
of Tina Selchert's New York Life Insurance office
located at 101 1st Street West, Suite #2. Congrats,
Tina, on your new location!
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Congratulations to Quincy Backen, the area’'s new
American Family Insurance representative. The
Quincy Backen Agency, formerly located next to
Subway, is now settled in their beautiful new offices
located at 114 1st Ave South.

r

A special thanks and congratulations are in order for
the latest recipient of the Customer Service Award. Jon
Lagge was recognized for his outstanding service to all
who come through the door of the Buffalo City Grille.
Thank you Jon for everything you do!

Let the construction begin! Chamber Board Members,
Staff & Ambassadors helped celebrate the official ground
breaking of the new location for Ag Country Farm Credit
Services. Their new location will be in the 1-94 business
park, across from Stutsman Harley Davidson.
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Sun Mon Tue Wed Thu Fri Sat
1
2 3 4 5 6 7 8
City Beauty Ag Committee
8am, Chamber 8a, Chamber
Daylight Savings Ambassadors
Time Ends Election Day Noon, Perkins
9 10 11 12 13 14 15

Board of Directors
7:30a, Chamber

BUSINESS
AFTER HOURS
, Newman Signs
Veterans’ Day 5p-7p
16 17 18 19 20 21 22 32nd
Annual
Local Regional Farmers
S Issues, Noon Appreciation
<« . - Shady’s Banquet
The Holidays are Almost Here Civie Center
Give the gift of choice this 26 27 28 29
holiday season with PY
Jamestown Area Chamber HAF
of Commerce gift THANKSGIVING HOlldCly Dazzle
certificates. One gift Parade
certificate redeemable at
HinY local Chamber Policy: Reservations/cancellations are accepted up to 24 hours

restaurants and stores.

prior to an event. After the deadline, registered businesses will be billed for the

KEs.= | event, whether or not they are able to attend. Registrations may be transferred

Call 252-4830 or order online at \‘ l o anothgr person in your firm only if notification is given to the Chamber office
either prior to or at the event.

www .jamestownchamber.com S —




